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Learn
Lead

Inspire

A Bold New 

Vision for 

Grand Erie

Intro
ducing our  

Multi-Y
ear Strategic 

Plan for 2021-26 and  

Annual Learning  

and Operating Plan  

for 2021-22

Learn

Lead
Inspire

Our V
ision

Together, w
e build a cultu

re of

learning, w
ell-b

eing and belonging 

to inspire each learner.Our M
ission

Learning

We build a culture of le
arning to nurtu

re curiosity  

and opportu
nity for each learner.

Well-b
eing

We build a culture of w
ell-b

eing to support t
he cognitiv

e,  

social, emotional and physical needs of each learner.

Belonging

We build a culture of belonging to support a
n equitable, 

inclusive and responsive environment fo
r each learner.

Our C
ollective Prio

riti
es

Intro
ductio

n 
Learn

Inspire

Lead

We have a new direction at G
rand Erie. 

One we can only achieve together. O
ur 

vision to Learn, Lead and Inspire, and 

our shared mission to build a cultu
re 

of Learning, W
ell-B

eing and Belonging 

for each learner is
 reflected in th

e 

stra
tegic goals and annual le

arning and 

operatin
g plans highlighted here. 

I w
ant to

 th
ank th

e Board of Trustees, 

our le
adership team, staff, s

tudents and 

communitie
s who came together to

 

help shape a vision to lead us th
rough 

the next fi
ve years. It 

identifi
es how 

best to
 support t

he cognitiv
e, social, 

emotional and physical needs of each 

learner. It
 recognizes th

e im
porta

nce 

of nurtu
rin

g curiosity, and underscores 

how vital in
clusive and responsive 

environments are to student success. 

Now th
e work begins. 

Connected to th
e multi-y

ear stra
tegic 

plan is our annual learning and operating 

plan, artic
ulatin

g goals to move Grand 

Erie forward toward our vision. It 
lays 

out stra
tegies and success crite

ria for 

our academic and operational goals. 

Everything we do, fro
m the classroom to 

the boardroom, w
ill r

eflect our p
rioritie

s 

of Learning, W
ell-B

eing and Belonging.

Despite the im
pacts of a global 

pandemic, th
is multi-y

ear stra
tegic 

plan is rooted in optim
ism. It 

represents 

hopes for to
morro

w while challenging 

us to think diffe
rently today. M

y hope is 

that you find within this plan the support 

and direction needed to learn, lead, and 

inspire. 

JoAnna Roberto
, Ph.D.

DIRECTOR OF EDUCATION,

SECRETARY OF THE BOARD

On behalf o
f th

e Board of Trustees 

for G
rand Erie Distric

t School Board, 

I am excited to present th
e following 

pages detailin
g Grand Erie’s bold new 

multi-y
ear stra

tegic plan. It 
represents a 

collective roadmap to show us th
e way, 

and a focus on accountability
 to ensure 

we reach our d
estin

ation together 

through contin
uous im

provement and 

meaningful action. 

We worked with
 prin

cipals, te
achers, 

students, parents, th
e leadership team, 

the Board of Trustees and community 

partn
ers to create a plan fro

m th
e 

inside out.  W
e invited stakeholder 

groups to complete a survey to let u
s 

know what th
ey value most about 

Grand Erie and ways in which we can 

focus moving forward. W
e had 750 

community members share th
eir id

eas 

and prioritie
s th

rough an online public 

partic
ipation platfo

rm
.

This is your p
lan. W

e share in its
 

ownership, and together w
e share 

responsibility
 to  

deliver. A
 responsibility

  

to Learn, Lead, In
spire.

I tr
ust you will jo

in us in our  

pursuit o
f th

is vision, because  

nothing is as im
porta

nt as th
e  

future we can all h
elp shape for  

all le
arners. 

Greg Anderson

CHAIR OF THE BOARD

Director’s 

Message

Chair’s
 

Message

MULTI-YEAR STRATEGIC PLAN 2021-26  

GRAND ERIE DISTRICT SCHOOL BOARD

granderie
.ca/learnleadinspire 

ANNUAL LEARNING AND OPERATING PLAN 2021-22
3
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Multi-Y
ear Strategic Plan 2021-26

Grand Erie
 Multi-

Year S
tra

tegic Plan for 2021-2
6

Multi-
Year P

lan Infographic

The infographic is not a logo, but ra
ther 

a design element to
 convey th

e Multi-

Year P
lan’s Vision, M

ission and Collective 

Prioriti
es. 

Grand Erie Trustees approved a new stra
tegic direction to guide th

e work we are doing. At th
e centre

 of th
is  

2021-2026 Multi-Y
ear P

lan is Learn Lead Inspire. This is our m
ission, vision and goal statement.

We will a
chieve th

is th
rough a focus on students and staff in

 a cultu
re of high expectations. In

dicators th
at w

ill s
upport 

our g
oal in

clude: Achievement, C
ommunity, Environment, E

quity, Technology and W
ell-B

eing. 

In support o
f G

rand Erie’s efforts
 th

rough th
e Environment in

dicator: B
oard and school le

tte
rhead should not b

e 

purchased. Staff a
re encouraged to use th

e electro
nic templates located on th

e staff p
orta

l.

Learn

Lead
Inspire

Our V
ision

Together, w
e build a cultu

re of

learning, w
ell-b

eing and belonging 

to inspire each learner.Our M
ission

Learning

We build a culture of le
arning to nurtu

re curiosity  

and opportu
nity for each learner.

Well-b
eing

We build a culture of w
ell-b

eing to support t
he cognitiv

e,  

social, emotional and physical needs of each learner.

Belonging

We build a culture of belonging to support a
n equitable, 

inclusive and responsive environment fo
r each learner.

Our C
ollective Prio

riti
es

Grand Erie
 Multi-

Year Stra
tegic Plan for 2021-26

Design Elements
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7Logotype - F
ull C

olour V
aria

nt

The full c
olour lo

go is th
e preferre

d logo for m
ost u

ses.

Usage: W
hen applied to any asset, th

e prim
ary logo m

ust appear on 

top of a pure white background. In
 any situ

ation th
at re

quires a non-

white background, please refer to
 th

e logo tre
atm

ents below. 

Logotype - G
reyscale Varia

nt

The greyscale logo should only be used whenever th
e document is

  

prin
ted in black and white, w

ith
 an availability

 for shades of grey. 

Usage: W
hen applied to any asset, th

e logo m
ust appear on top of 

a pure white background. In
 any situ

ation th
at re

quires a non-white 

background, please refer to
 th

e reversed logo tre
atm

ents. 

Logotype - B
lack and W

hite
 Varia

nt

The black and white logo should only be used whenever th
e document 

is prin
ted in pure black on a pure white background, w

ith
 no availability

 

for shades of grey. 

Usage: W
hen applied to any asset, th

e logo m
ust appear on top of 

a pure white background. In
 any situ

ation th
at re

quires a non-white 

background, please refer to
 th

e reversed logo tre
atm

ents below. 

Reversed Logo

Reversed variations of th
e Grand Erie Learn Lead Inspire logo are not 

perm
itte

d. In
stead, tre

atm
ents th

at re
quire a solid background can use 

a circular variation of our fu
ll c

olour or b
lack and white logotype on a 

white background. 

The circular w
hite graphic is available fro

m our online Visual Id
entity

 

porta
l here.

When possible, all v
ersions of th

e circuar lo
gotype should only appear 

on ite
ms reflectin

g th
e four G

rand Erie Learn Lead Inspire colours as 

shown below. For G
rand Erie’s Learn Lead Inspire colour b

reakdowns, 

please see page 9.

Aspect R
atio

The aspect ra
tio of an im

age is th
e width-to

-height ra
tio. 

The logo m
ust b

e kept p
roportio

nal in
 size. If 

electro
nically 

resized, th
e logo m

ust n
ot b

e unevenly stre
tched, skewed, 

or d
istorte

d in any fashion. Durin
g resizing, th

e ‘constra
in 

proportio
ns’ or ‘m

aintain aspect ra
tio’ options m

ust b
e used.

In m
any applications such as Microsoft W

ord and Excel, 

sim
ply press and hold SHIFT while you resize. This will 

maintain th
e aspect ra

tio in th
e application.

Clear space is 

equal to
 a quarte

r 

of th
e logo’s width 

and height

Safety Zone

When using th
e Grand Erie logo, an adequate white space or 

a “safety zone” m
ust surro

und th
e logo. 

The size of th
e safety zone is equal to

 th
e m

easure of  

one-quarte
r o

f th
e logotypes width or h

eight. T
he safety 

zone provides for aesthetically consistent in
corporation of 

white space between th
e logo and other elements, such as 

the edge of a page. It 
also provides a refined and easy-to

-

reference guideline for lo
go placement options.

Prin
t: 1-

inch wide 

and 1-in
ch tall

Web: 300 pixels 

wide and  

300 pixels tall 

Minim
um Size

To avoid becoming ille
gible, th

e corporate logo should  

never b
e reproduced smaller th

an th
e m

inim
um size of  

one inch wide. 

Incorre
ct U

sage

None of th
e elements of th

e Grand Erie logo should be altered,  

stre
tched or d

econstru
cted for any reason. The following 

represents a list of common usage erro
rs to avoid when  

applying th
e Grand Erie logo:

n Do not alter th
e logo in any way

n Do not anim
ate, colour, ro

tate or skew th
e logo, or apply  

other effects

n Do not crop or d
istort t

he shape of th
e logo

n Do not alter th
e size or p

ositio
n of th

e icon, w
ordmark or  

tagline

n Do not alter th
e tra

nsparency

n Do not change th
e logo’s typeface or outlin

e

n Do not p
lace th

e logo on a solid background th
at  

matches one of th
e th

ree Grand Erie colours

Examples of poorly represented Grand Erie logotypes are 

displayed to th
e rig

ht:

Grand Erie
 Logotype

Grand Erie
 Logotype

Width 1-in
ch

Width 1-in
ch
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Co-Branded Material

School letterhead should always have the full colour variant 
of the school logo in the upper left-hand corner with the 
vision statement located at the bottom centre of the page 
as indicated in the example to the right.

The tagline “A Grand Erie school.” hovers above the vision 
statement.

School names are indicated in Inspire Blue.

Walter Gretzky Elementary School 
2-365 Blackburn Drive, Brantford, ON N3T 0G5 

519-770-1288  |  Fax: 519-770-4914  |  granderie.ca/schools/waltergretzky 
 

 

 

 
 

These examples illustrate appropriate placement of the  
Grand Erie logo and word mark for signage. 

Signage is coordinated by Facilities Services and approved 
by the Manager of Communications and Community 
Relations.

A school can determine the type of sign they wish based 
on a criteria. In a heritage-designation neighbourhood, for 
example, or if the school is built prior to 1950, a school can 
work with Facilities to choose a historical sign.  

Location of the school sign should be in a highly visible 
location. Electronic signs are permissible, but must be 
coordinated through the Grand Erie Communications 
Department and ITS Support. 

Schools may use colour versions of their logo when  
choosing a sign, school title text must be black.

Sponsor names and logos are not permitted for display  
on school signage. Sponsors are welcome to display  
plaques in the school.

Scoreboard signage needs the same approval as regular  
signage. Sponsors are able to display logo on the  
scoreboard with the Grand Erie and school logo.

Plaques and Awards
All plaques presented on behalf of the Board shall have the Grand Erie logo. When a group or individual associated 
with the school presents a plaque on behalf of the school, the Board logo should also be included.

Promotional Material
A school’s identity is important to the students, staff and community that it represents. Schools should retain ownership 
of their school logo on promotional material, but where possible promotional items need to also include the Grand 
Erie logo or word mark. Please co-ordinate with the Grand Erie Communications department when ordering school 
promotional materials.

School-branded clothing, spirit wear and team uniforms are exempt from the visual identity policy.

A Grand Erie School

A Grand Erie School

Brantford Collegiate Institute
& Vocational School

The Visual Identity Policy does not require schools to co-brand on spirit wear, clothing and team uniforms.  
If schools do wish to co-brand, samples may include the Grand Erie tagline ‘A Grand Erie school.’ See examples below.

Russell Reid
Elementary School
43 Cambridge Drive
519-753-7727

Port Rowan
Public School

A GRAND ERIE SCHOOL

223 Fairview Ave. West
Dunnville, Ontario
519-755-2345

Co-Branding Co-Branding

Co-Branded Signage

Russell Reid

Russell Reid

Russell Reid

Russell Reid

Visual Identity Guide
REVISED: APRIL 2022

GRAND ERIE
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The name:

Grand Erie 
...is the trademarked property of: 

Grand Erie District School Board 
(See last page of this manual). 

When written, Grand Erie should be used as the abbreviated version.

When used in full, please use Grand Erie District School Board, and not The Grand Erie District School Board.

The Board name shall be included on all system-produced publications. 

One of Grand Erie’s most valuable assets is its corporate 
visual identity. When used in combination, Grand Erie 
District School Board’s basic identity elements (logo, 
colours and typography) define and express our identity 
in a clear and distinctive way that builds awareness, 
trust and reputation.

A strong visual identity that is easily recognized by the 
community is very important. It is the face of Grand 
Erie, simplifying access to our programs and services by 
clearly identifying our role as the provider of the service 
or program. The professional look that is achieved 
through standard visual identity elements adds 
credibility to our programs and communicates a vision 
of excellence.

Building a strong visual identity and the desired 
reaction to that identity takes time and most 
importantly, consistency. It is important that the rules 
and standards contained in this manual are adhered 
to in the promotional material, advertising, signage, 
stationary and other items that represent us. 

The Communications and Community Relations 
department will assist staff in following the guidelines to 
make a positive impact. The Grand Erie District School 
Board logo is trademarked and is the property of the 
board.

If you have any questions, please contact the 
Manager of Communications and Community 
Relations at: 

519-756-6301 ext. 281147 

Toll-free: 1-888-548-8878

Email: GEDSB-communications@granderie.ca

All Board facilities will provide services that respect 
the independence and dignity of people with 
disabilities and offer services that include the use 
of assistive devices. Grand Erie’s visual identity 
must adhere to the customer service standards of 
the Accessibility for Ontarians with Disabilities Act 
(AODA) that support these key principles.

Many families come to Grand Erie whose first 
language is not English. To accommodate our 
English language learners and their families, 
the following note should be included on all 
publications.

To translate this document, please call:

1-888-548-8878 ext. 274224.

General Overview

Board Name

mailto:GEDSB-communications@granderie.ca
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The Grand Erie logotype is the trademarked property of Grand Erie District School Board (See last page of this manual).  
The logo is a key visual element in representing Grand Erie District School Board to the community. 

1. The logo consists of a coniferous tree symbolizing the importance of nature and the green areas encompassed 
by our jurisdiction; waves symbolizing Lake Erie and the many rivers and streams; an open book denoting lifelong 
learning and the importance of education to our community; and a broad band containing the Board’s name 
which encompasses all other elements contained in the logo. 

2. No variation in the design and colour of the logo as shown below is permitted, except as explicitly approved by the 
Board.

3. Reproduction of the logo in various sizes is permitted if the proportions are not distorted and the logo appears 
in its original form. For more information on appropriate proportions and sizing for the Grand Erie logotype, see 
pages 6-7. 
 
 

Marketing logo

A variation of Grand Erie’s logo was developed to reflect  
Grand Erie’s Multi-Year Strategic Plan (2021-26). 

Use of this marketing logo is preferred for use in all  
materials, except where application is more permanent  
in nature (e.g. school signs, metal signage) and expected  
to last beyond the end of the current Multi-Year Strategic  
Plan.

Who Can Use the Logo?

Use of the Board logo is restricted to internal use by Board staff, except where approved by the Director of Education 
or the Manager of Communications and Community Relations. 

To initiate the approval process for using the logo, contact: 

Manager of Communications and Community Relations

519-756-6301 ext. 281147 

Toll-free: 1-888-548-8878

Email: GEDSB-communications@granderie.ca

The Grand Erie Logotype

mailto:GEDSB-communications@granderie.ca
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Logotype - Full Colour Variant
The full colour logo is the preferred logo for most uses.

Usage: When applied to any asset, the primary logo must appear 
on top of a pure white background. In any situation that requires 
a non-white background, please refer to the logo treatments 
below. 

Logotype - Greyscale Variant
The greyscale logo should only be used whenever the document 
is printed in black and white, with an availability for shades of 
grey. 

Note: In any situation that requires a non-white background, 
please refer to the reversed logo treatments. 

Logotype - Black and White Variant
The black and white logo should only be used whenever the 
document is printed in pure black on a pure white background, 
with no availability for shades of grey. 

Note: In any situation that requires a non-white background, 
please refer to the reversed logo treatments below. 

Reversed Logo
Reversed variations of the Grand Erie Board logo are allowed. 
Please ensure that all reversed Board logo treatments are set 
against appropriately saturated backgrounds to allow the 
logotype to be easily read.

Reversed variations of the Learn Lead Inspire logo are not 
permitted. Instead, treatments that require a solid background 
can use a circular variation of our full colour or black and white 
logotype on a white background. 

When possible, all versions of the circuar logotype should only 
appear on items reflecting the four Grand Erie Learn Lead Inspire 
colours as shown below. For Grand Erie’s Learn Lead Inspire 
colour breakdowns, please see page 9.

Grand Erie Logotype
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Aspect Ratio
The aspect ratio of an image is the width-to-height ratio. 
The logo must be kept proportional in size. If electronically 
resized, the logo must not be unevenly stretched, skewed, 
or distorted in any fashion. During resizing, the ‘constrain 
proportions’ or ‘maintain aspect ratio’ options must be used.

In many applications such as Microsoft Word and Excel, 
simply press and hold SHIFT while you resize. This will 
maintain the aspect ratio in the application.

Clear space is equal to a quarter  
of the logo’s width and height

Safety Zone
When using the Grand Erie logo, an adequate white space  
or a “safety zone” must surround the logo. 

The size of the safety zone is equal to the measure of  
one-quarter of the logotypes width or height. The safety 
zone provides for aesthetically consistent incorporation of 
white space between the logo and other elements, such as 
the edge of a page. It also provides a refined and easy-to-
reference guideline for logo placement options.

Print: 1-inch wide and 1-inch tall

Web: 300 pixels wide and 300 pixels tall 

Minimum Size
To avoid becoming illegible, the corporate logo should  
never be reproduced smaller than the minimum size of  
one inch wide. 

Unacceptable Usage
None of the elements of the Grand Erie logo should be altered,  
stretched or deconstructed for any reason. The following 
represents a list of common usage errors to avoid when  
applying the Grand Erie logo. Unacceptable usage includes:

n Altering the logo in any way
n Animating, colourizing, rotating or skewing the logo, or 

applying other effects
n Cropping or distorting the shape of the logo
n Altering the size or position of the icon, wordmark or  

tagline
n Altering the transparency
n Changing the logo’s typeface or outline
n Placing the logo on a solid background that matches 

or closely matches one of the three Grand Erie logotype 
colours

Examples of unaccepatble uses of the Grand Erie logotype 
are displayed to the right:

Grand Erie Logotype

Width 1-inchWidth 1-inch
Width 1-inchWidth 1-inch
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Sticker Options

Grand Erie has a standard sticker option of a coloured logotype against a white background and can be used in a 
square or circular format as shown below. For appropriate spacing around the logotype see Page 7.

Programs and departments can identify themselves using the sticker option. These stickers can be added to any 
document or publication in keeping with the visual identity standards. Departments and programs have been given a 
word mark that is to be used with the logo. See below for a list of department examples and word marks.

n Business Services
n Facility Services
n Health and Safety
n Human Resources
n Indigenous Education

n Information Technology Services
n Leadership Development
n Mental Health and Well-Being
n Research
n Safe and Inclusive Schools

n School Effectiveness Framework
n Special Education

The Grand Erie tagline is Learn Lead Inspire. Always use the wording exactly as it appears here, without changing the 
order, or adding or substituting other words or punctuation.

The tagline graphics can be used with the logo, as well as on its own. The tagline cannot be altered in any way. In 
reverse it can only be displayed on it’s container colour. 

If the tagline is not directly underneath the logo, it is recommended to be immediately beside the logo to the right or 
as a footnote. Please see examples below.

Grand Erie Tagline

Mental Health  
and Well-Being
A GRAND ERIE PROGRAM

Indigenous  
Education

A GRAND ERIE PROGRAM
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Grand Erie uses various weights of the font Montserrat in all formal communications. Typography is an important part 
of our visual identity. Like our signatures and colour palette, typography strengthens our overall visual identity.  

All typefaces are available in roman and italic family variants, and in a variety of weights. 

Montserrat is available freely and can be downloaded from Google’s Font Foundry here.

Below are the weights and font family variants we use in all documentation, advertising material and on our website. 

Montserrat Roman
Montserrat Italic
Montserrat Bold
Montserrat Bold Italic
Montserrat Extra Bold

n Spot: PMS 375 C
n CMYK: 50-0-100-0
n RGB: 141-198-63
n HEX: #8dc63f

n Spot: PMS 306 C
n CMYK: 100-30-0-0
n RGB: 0-137-207
n HEX: #0089cf

n Spot: PMS 144 C
n CMYK: 0-40-100-0
n RGB: 250-166-26
n HEX: #faa61a

n Spot: PMS 362 C
n CMYK: 70-8-100-0
n RGB: 89-173-70
n HEX: #59ad46

n Spot: PMS 7455 C
n CMYK: 95-75-0-0
n RGB: 4-85-159
n HEX: #04559f

See official colours below to be used for reproducing the Grand Erie logo in Pantone, process or web-based 
applications. Use of these official colours is necessary when producing the logo in full colour.

Grand Erie 
Logotype 
Colours:

Grand Erie 
Tagline 
Colours:

Grand Erie Colours

Grand Erie Fonts

https://fonts.google.com/specimen/Montserrat
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Multi-Year Plan Infographic
The infographic, below, is not a logo, but rather a design element to convey the Multi-Year Strategic Plan’s Vision, 
Mission and Collective Priorities for 2021-26. 

Learn Lead Inspire

Our Vision

Together, we build a culture of
learning, well-being and belonging 

to inspire each learner.

Our Mission

Learning
We build a culture of learning to nurture curiosity  

and opportunity for each learner.

Well-being
We build a culture of well-being to support the cognitive,  

social, emotional and physical needs of each learner.

Belonging
We build a culture of belonging to support an equitable, 
inclusive and responsive environment for each learner.

Our Collective Priorities

Grand Erie Multi-Year Strategic Plan for 2021-26
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Learn Lead

Inspire

A Bold New 
Vision for 
Grand Erie

Introducing our  
Multi-Year Strategic 
Plan for 2021-26 and  
Annual Learning  
and Operating Plan  
for 2021-22

How will we achieve this goal? 

	■ Provide professional learning pertaining to 
culturally relevant, responsive and sustaining 
pedagogy and the effective use of  
data related to key indicators to  
support students’ readiness  
for their chosen post- 
secondary destination. 

	■ Develop a centrally- 
designed tool for use by  
school teams to track key  
indicators for each cohort  
(e.g. mark distribution,  
attendance, engagement,  
credit accumulation,  
community hours, literacy  
requirement), and use the  
data to develop supports for  
individual students to  
successfully reach their  
chosen post-secondary  
destination.

How will we know we are successful?

	■ Educators will implement responsive pedagogy to support 
each learner and identify and implement strategies to 
support students in attaining the formal requirements for 
entrance to their chosen post-secondary destination. 

	■ School teams regularly gather data to track student 
progress towards their chosen post-secondary destination. 

	■ All students make a successful transition to their post-
secondary destination, resulting in increased 4- and 5-year 
graduation rates (Ontario Secondary School Diploma 
(OSSD) and Ontario Secondary School Certificate (OSSC)) 
and a decrease in number of early leavers. 

Learn InspireLead
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Learning
Priority: We build a culture of learning where curiosity and opportunities are 
nurtured for each learner.

How will we achieve this goal? 

	■ Provide professional learning pertaining to 
assessment for learning strategies and responsive 
instruction to effectively implement the Ontario 
Mathematics curriculum. 

	■ Provide coaching to support the implementation of 
effective instruction and assessment strategies to 
develop students’ mathematical skills.

How will we know we are successful?

	■ Educators will use data to design and deliver responsive 
instruction to support the mathematical skill development 
of all students. 

	■ By the end of the year, students will demonstrate 
improvement in mathematics as evidenced through 
summative data.

How will we achieve this goal? 

	■ Provide professional learning pertaining to the 
effective use of the Benchmark Assessment 
System (BAS) to identify student instructional and 
independent reading levels.

	■ Provide coaching to support the implementation 
of effective instruction and assessment strategies 
to develop students’ reading skills (with a focus on 
grades 1-3).

How will we know we are successful?

	■ Educators will use data to design and deliver responsive 
instruction resulting in improved the reading skills of all 
students. 

	■ By the end of the year, students will demonstrate 
improvement in reading as evidenced through summative 
data (with a focus on grades 1-3).

STRATEGIES IN ACTION
STRATEGIES IN ACTION

STRATEGIES IN ACTION

SUCCESS CRITERIA
SUCCESS CRITERIA

SUCCESS CRITERIA

Increase mathematics learning outcomes for all students. Prepare every student for their post-secondary destination (apprenticeship, community, college, 
university, workplace).

Increase the overall reading proficiency of all students (with a focus on grades 1-3).

GOAL     MATHEMATICS GOAL     GRADUATION

GOAL     LITERACY

Annual Learning and Operating Plan 2021-22

Learn InspireLead
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Annual Learning and Operating Plan 2021-22

Increase the knowledge and skills of staff to better support 
learners in developing the capacity to tend to their own  
well-being.

Well-Being

Mental Health  
and Well-Being

Increase mathematics learning outcomes for all students.Mathematics

Increase the overall reading proficiency of all students (with a 
focus on grades 1-3).

Literacy

Prepare every student for their post-secondary destination  
(apprenticeship, community, college, university, workplace).

Graduation

Learning

Revise and improve the employment and promotion policies, 
procedures and practices resulting in a workforce that reflects, 
understands and responds to our diverse population.

Human Resources  

Establish physical and environmental standards across the  
system to increase the overall sense of belonging for all staff 
and students.

Facility Services  

Develop flexible resource allocation strategies to provide  
equitable enhancements to learning environments resulting  
in positive classroom cultures that foster individual and  
collective well-being.

Business Services  

Enhance Grand Erie’s position in its communities as a learning, 
leading and inspiring organization. 

Communications  

Embed technology opportunities for staff and students through 
professional learning and enhanced technology tools. 

Information  
Technology Services

Identify future leaders, actively develop new leaders and  
responsively support current leaders.   

Leadership

Support Services

Belonging

Deepen our system commitment to reconciliation and improve  
education achievement outcomes for all First Nations, Métis  
and Inuit students.

Indigenous Education

Create multiple experiences where all learners feel a sense of 
belonging at school and are engaged in their learning.

Safe and Inclusive 
Schools

Grand Erie Multi-Year Strategic Plan for 2021-26

Our Mission, Vision and Collective Priorities
Grand Erie’s 2021-26 Multi-Year Strategic Plan guides the work we are doing. The centre of this plan is our vision to 
Learn Lead Inspire, with Learning, Well-being and Belonging as components of our Mission and Collective Priorities. 
You will find the appropriate rendering intent for each facet of our Mission, Vision and Collective Priorities throughout 
this guide.

For a downloadable copy of our Multi-Year Strategic Plan for 2021-26 and our Annual Operating Plan for 2021-26 
showing working examples of our visual identity, please click here.

Grand Erie Multi-Year Strategic Plan for 2021-26

https://granderie.ca/learnleadinspire
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Advertising Process
All advertising including print, audio and video must be coordinated through the Communications and Community 
Relations department. Please contact the Manager of Communications and Community Relations at:

519-756-6301 ext. 281147. Toll-free: 1-888-548-8878. Email: GEDSB-communications@granderie.ca

All advertising must adhere to the Visual Identity Policy (SO25) and the Purchasing Policy (F6).

The originating school department will provide the Manager of Communications and Community Relations a draft of 
the required print advertisement, script and storyboard for audio and visual advertisements. The draft will be reviewed 
to ensure adherence to Grand Erie standards, and any changes will be forwarded back to the document originator for 
approval.

Ad Creation and Services
All graphic design for advertisements must follow the guidelines in this manual and be approved by the  
Director of Education or Superintendent responsible for the portfolio. 

Communications and Community Relations can help you create an advertisement.  
Please contact Grand Erie’s graphic designer and web coordinator for creative assistance at:

519-756-6301 or toll-free: 1-888-548-8878 extension 281251, email: GEDSB-communications@granderie.ca

There are generally two kinds of ads: formal and informal. 

Formal ads include Board initiatives such as Special Education Advisory Committee (SEAC) member recruitment ads 
and Accommodation Reviews. 

Informal ads include Kindergarten Registration and Student Success initiatives.

For more information, refer to F104 – Advertising Procedure.

Advertisements

Kindergarten!

Register today at 
granderie.ca/kindergarten

Ready, Set,

Kindergarten 
registration  
is now  
open. 

Informal ad Example:

Grand Erie District School Board is now accepting applications 
for a trustee appointment for the balance of the electoral term  
(to November 2022).

Trustees are elected officials who serve parents/guardians,  
students and taxpayers to support student achievement and 
well-being. Trustees are also the link between communities and  
the Board, ensuring Grand Erie schools meet the diverse needs  
of students in their respective communities.

  Candidates interested in the position must be:

•	A	Canadian	citizen
•	18	years	of	age	or	older
•	A	resident	within	the	geographic	jurisdiction	of	the	Grand	Erie	

District School Board as well as a voter for Grand Erie
•	A	strong	supporter	of	public	education

Application	forms	are	available	online	at granderie.ca.  
Completed	forms	must	be	submitted	with	a	cover	letter,	including	
a statement of intent and résumé.

Applicants	with	a	disability	that	requires	an	accommodation	to 
enable their participation in the interview process should advise 
the	Board	when	contacted	for	an	interview.	Any	materials	used	in	
the interview process can be made available in an accessible 
format,	upon	request	in	advance.

  Apply to:

Executive	Assistant	to	the	Board	of	Trustees
1-888-548-8878	ext.	281133	or	 
kathryn.giannini@granderie.ca

Applications	are	due	November 10, 2020 at 12 p.m.  
Applicants	will	be	contacted	following	the	deadline.	 
Interviews will be held in November.

For more information on the application process,  
visit granderie.ca

Greg Anderson,  
Chair	of	the	Board

JoAnna Roberto,  
Director & Secretary of the Board

TRUSTEE 
APPOINTMENT
(County	of	Brant	and	Norfolk	County,	Wards	3	&	7)

Formal ad Example:

https://granderie.ca/application/files/1216/4036/2930/SO25_Visual_Identity_2021.pdf
https://granderie.ca/application/files/3415/5665/3605/F6_Purchasing.pdf
https://granderie.ca/application/files/6615/0108/8234/F104_Advertising.pdf
mailto:GEDSB-communications@granderie.ca
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Merchandise
Grand Erie’s visual identity may be used on a number of products to advertise the Board such as mugs, T-shirts, hats, 
pens, bags, storage devices, etc. The logo variant used for semi-permanent promotional items should be the logotype 
with the Learn Lead Inspire tagline, and should never be reproduced in any colour other than specified in the Grand 
Erie Colour section on page 9. 

In the case of small items such as a pen or pin, the minimum size of the logo would have to be altered to fit, but for the 
sake of legibility the Learn Lead Inspire block can also be used in place of the spherical logotype. 

Approval from the Manager of Communications and Community Relations for promotional material and the use of 
the logo is required in all cases.

Below are some examples of appropriate placement of the Grand Erie logotype components, as well as some 
appropriately coloured merchandise options.

Promotional Material
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Signage Placement
The Grand Erie logo with tagline shall be used on vehicle signage in a location that does not interfere with the shape 
or design of the logotype, should not be on vehicle panels that separat the logo when opened. There should be an 
allowance for space around the logotype equal to one-third of the width and height of the logo. See examples below.

Vehicle Signage
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About Co-Branding
Grand Erie relies on the strong reputation of our 
schools, just as our schools rely on the reputation 
of the board. Co-branding is a feature in the visual 
identity that unifies us as one family.

Wordmark co-branding must appear on promotional 
items, but it is not mandated for clothing, spirit wear or 
team uniforms. 
A wordmark is a brand identifier in the form of a 
phrase that creates awareness and adds credibility 
by supporting the logo. It is an essential element in 
co-branding in that it links that school’s logo to Grand 
Erie.  
This linkage further solidifies the mutual advantages 
derived from co-branding.

The board has templates for the following items:

 n Multi-Year Plan
 n Business Cards
 n Director’s Annual Report 
 n Letterhead
 n Manuals
 n Job Postings
 n Presentations
 n Internal document that are procedural or 

compliance-based 

Examples of Grand Erie 
Wordmarks
 n A Grand Erie School
 n A Grand Erie Service
 n A Grand Erie Program
 n A Grand Erie Department

The Grand Erie logo or wordmark placement is at the 
school’s discretion. 
 

When to Co-Brand
Co-branding should be used on all school products 
(both printed and electronic). 

Schools are asked to use the logo and/or word 
mark on their products and do not require prior 
approval. However, schools are asked to consult 
with the Communications and Community relations 
department staff should they want to use Grand 
Erie’s wordmark on products provided by outside 
organizations and vendors.

Opportunities for Schools to 
Include the Grand Erie logo:
 n Awards and plaques
 n Publications
 n Forms
 n School agendas
 n Invitations
 n Signage
 n Newsletters
 n Stationary
 n Posters
 n Thank you cards
 n Programs
 n Web pages
 n Promotional items (See page 17).

Here are some working examples of appropriate Grand 
Erie logo placement in a variety of documents:

Co-Branding

 

PAGE 1 

 

The Leader 
BOARD MEETING 
HIGHLIGHTS 

Committee of the Whole Board Meeting 
February 7, 2022  
All reports for this meeting can be found here: https://bit.ly/3ovPaE3 

 

School Year Calendars 
Trustees recommended for approval the Draft Proposed School Year Calendar for the 2022-
23 school year (Elementary and Secondary). The draft calendars were prepared by the Grand 
Erie School Year Calendar committee,  
and were developed in collaboration  
with the Brant Haldimand Norfolk  
Catholic School Board. The 2022-23  
School Year Calendar includes 194  
instructional days and three Professional  
Activity (PA) days per school year  
dedicated to provincial education 
 priorities, and up to four additional PA  
days per school year. The three mandatory 
PA days must be focused on teacher’s  
professional learning with respect to the  
following current provincial education  
priorities as outlined in Achieving  
Excellence: achieving excellence, ensuring  
equity, promoting well-being, and enhancing  
public confidence.  

Once formally approved by the Ministry of Education  
later this year, the calendars will be shared with all  
stakeholder groups. The full report can be found here: https://bit.ly/3ovPaE3  

 

 

2022-23 SCHOOL YEAR CALENDAR
BRANT | BRANTFORD | HALDIMAND ELEMENTARY

1st Week 2nd Week 3rd Week 4th Week 5th Week

M T W T F M T W T F M T W T F M T W T F M T W T F

September
1 2 5 6 7 8 9 12 13 14 15 16 19 20 21 22 23 26 27 28 29 30

P B H 1 2 3 4 5 1 2 3 4 5 1 2 3 4 5 1 2 3 4

October
3 4 5 6 7 10 11 12 13 14 17 18 19 20 21 24 25 26 27 28 31

5 1 2 3 P H 4 5 1 2 3 4 5 1 2 3 4 5 1 2 3

November
 1 2 3 4 7 8 9 10 11 14 15 16 17 18 21 22 23 24 25 28 29 30   

4 5 1 2 3 4 5 1 P 2 3 4 5 1 2 3 4 5 1 2 3 4

December
 1 2 5 6 7 8 9 12 13 14 15 16 19 20 21 22 23 26 27 28 29 30

5 1 2 3 4 5 1 2 3 4 5 1 2 3 4 5 1 B B B B H

January
2 3 4 5 6 9 10 11 12 13 16 17 18 19 20 23 24 25 26 27 30 31  

B B B B B 2 3 4 5 1 P 2 3 4 5 1 2 3 4 5 1 2

February
  1 2 3 6 7 8 9 10 13 14 15 16 17 20 21 22 23 24 27 28

3 4 5 1 2 3 4 5 1 2 3 4 5 H 1 2 3 4 5 1

March
 1 2 3 6 7 8 9 10 13 14 15 16 17 20 21 22 23 24 27 28 29 30 31

2 3 4 5 1 2 3 4 B B B B B 5 1 2 3 4 5 1 2 3 4

April
3 4 5 6 7 10 11 12 13 14 17 18 19 20 21 24 25 26 27 28      

5 1 2 3 H H 4 5 1 2 3 4 5 1 P 2 3 4 5 1

May
1 2 3 4 5 8 9 10 11 12 15 16 17 18 19 22 23 24 25 26 29 30 31  

2 3 4 5 1 2 3 4 5 1 2 3 4 5 1 H 2 3 4 5 1 2 3

June
 1 2 5 6 7 8 9 12 13 14 15 16 19 20 21 22 23 26 27 28 29 30

4 P 5 1 2 3 4 5 1 2 3 4 5 1 2 3 4 5 1 2 P B

BPH School Holiday Professional Activity Board Designated Holiday

The 2022-23 School Year Calendar provides a total of 187 Instructional and 7 Professional Development Days. 
The first day of school for all students will be Tuesday, September 6, 2022.

Jan. 16, 2023: Curriculum & Assessment
April 21, 2023: Supporting All Students; Cyber-Protection
June 6, 2023: Curriculum & Assessment
June 29, 2023: Student Achievement: Reflection and Planning

Sept. 1, 2022: Health and Safety Protocols; Learning Recovery
Oct. 7, 2022: Early Reading and Math
Nov. 11, 2022: Curriculum & Assessment

The Grand Erie Parent Involvement  
Committee (GEPIC) is thrilled to  
bring back cyber safety expert  
Paul Davis for a virtual event aimed  
at empowering parents and  
guardians in the digital age.  
Davis will share his knowledge on  
topics such as online security,  
cyberbullying, texting, image  
sharing, digital trails, and social  
platforms including TikTok, Snapchat, Instagram and Facebook, with key 
information and safety advice to help parents help their children and 
youth navigate the online space.
 

Paul Davis is a renowned specialist in cyber safety and screen time habits with three 
decades’ experience in technology and cyber security. He’s presented to police forces and 
crime prevention groups, as well as the education sector, and is a regular contributor on 
radio and television news. The virtual event was planned by GEPIC, which  
works to bring quality programming on timely topics to empower  
Grand Erie parents.

 
Event Date: Thursday, March 3, 2022
Time: 6:30 p.m.

Click this button to view the presentation on Microsoft Teams

GEPIC Invites Grand Erie Parents 
to Learn More About Internet 
Safety for Children and Teens

GEPIC
Grand Erie Parent Involvement Committee

Grand Erie District School Board
Invites applicants for the following position:

TEMPORARY CULTURAL  
MENTOR GRAD COACH

The Grand Erie District School Board’s 2,800 employees provide 
quality education to approximately 26,000 full-time equivalent 
students who attend our 72 schools. 
The Board spans a geographic area encompassing the City of 
Brantford and the Counties of Brant, Haldimand and Norfolk. 
Grand Erie District School Board is looking for people who 
want to join our organization for the position below: 

Temporary Cultural Mentor Grad Coach
This position will act as a mentor to Indigenous students, 
facilitating access and referrals to academic supports, 
community resources and cultural programming.  

Please refer to our website at www.granderie.ca   
(Job Opportunities) for further details.
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Co-Branded Material

School letterhead should always have the full colour variant 
of the school logo in the upper left-hand corner with the 
vision statement located at the bottom centre of the page 
as indicated in the example to the right.

The tagline “A GRAND ERIE SCHOOL.” hovers above the 
Grand Erie tagline.

School names are indicated in Inspire Blue.

Walter Gretzky Elementary School 
2-365 Blackburn Drive, Brantford, ON N3T 0G5 

519-770-1288  |  Fax: 519-770-4914  |  granderie.ca/schools/waltergretzky 
 

 

 

 
 

These examples illustrate appropriate placement of the  
Grand Erie logo for signage. On permanent signage, the 
logotype without the tagline is to be used.

Signage is coordinated by Facilities Services and approved 
by the Manager of Communications and Community 
Relations.

A school can determine the type of sign they wish based 
on a criteria. In a heritage-designation neighbourhood, for 
example, or if the school is built prior to 1950, a school can 
work with Facilities to choose a historical sign.  

Location of the school sign should be in a highly visible 
location. Electronic signs are permissible, but must be 
coordinated through the Grand Erie Communications 
Department and Information Technology Support (ITS). 

Schools may use colour versions of their logo when  
choosing a sign, school title text must be black.

Sponsor names and logos are not permitted for display  
on school signage. Sponsors are welcome to display  
plaques in the school.

Scoreboard signage needs the same approval as regular  
signage. Sponsors are able to display their logo on the  
scoreboard along with the Grand Erie and school logo.

A GRAND ERIE SCHOOL

Russell Reid
Elementary School
43 Cambridge Drive
519-753-7727

Port Rowan
Public School

A GRAND ERIE SCHOOL

48 College Avenue
Port Rowan, Ontario
519-586-3541

Co-Branding

Co-Branded Signage

Russell Reid

Russell Reid

Russell Reid

Russell Reid
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Plaques and Awards
All plaques presented on behalf of the Board shall have the Grand Erie logo. When a group or individual associated 
with the school presents a plaque on behalf of the school, the Board logo should also be included.

Promotional Material
A school’s identity is important to the students, staff and community that it represents. Schools should retain ownership 
of their school logo on promotional material, but where possible promotional items need to also include the Grand 
Erie logo or word mark. Please co-ordinate with the Grand Erie Communications department when ordering school 
promotional materials.

School-branded clothing, spirit wear and team uniforms are exempt from the visual identity policy.

A GRAND ERIE SCHOOL

A GRAND ERIE SCHOOL

Brantford Collegiate Institute
& Vocational School

The Visual Identity Policy does not require schools to co-brand on spirit wear, clothing and team uniforms.  
If schools do wish to co-brand, samples may include the Grand Erie tagline ‘A GRAND ERIE SCHOOL’  
See examples below.

Co-Branding
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Schools must follow Grand Erie’s web template for fonts (Montserrat) and colourization options for all Board-related 
material with the exception being on their own websites where the school colours are to be used as deemed  
appropriate.

The Grand Erie website is a key communications tool for Grand Erie District School Board. 

The pages should reflect the colours and stylistic guidelines presented in this manual. 

Acceptable ways to refer to the Grand Erie website address in documents include: granderie.ca or www.granderie.ca

Grand Erie Website
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GELA

GELA

GELA
CareerLink
EMPLOYMENT CENTRE
A GRAND ERIE SERVICE

CareerLink
CENTRE D’EMPLOI
A GRAND ERIE SERVICE

Logo and written: CareerLink, the L is in uppercase with no spaces between words.

CareerLink is an employment centre. In addition to being a Grand Erie Service, CareerLink is also an Employment 
Ontario Service Provider and meet the visual requirements outlined in the Visual Identity and Communications 
Guidelines for Employment Ontario Services Providers. 

Grand Erie Learning Alternatives

CareerLink

Essential components of the GELA (phonetic pronunciation: gee-la) logotype include the Grand Erie  
co-branding elements and the Inspire Blue tone for typography.

Full Colour Example:

English Logo:

French Logo:
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Turning Point

Name of School Here - 18pt. 04A0

Turning Point

Name of School Here - 18pt. 04A0

Turning Point

Name of School Here - 18pt. 04A0

When Turning Point is communicated at the school-specific level, the following logo is to be used with the school 
designation in Lead Orange. School Mascot logos can also be included in this treatment:

An example of the Turning Point logo and school mascot on an address sign with the Board logotype on a white 
background:

Essential components of Turning Point include the co-branding elements with the school at all times with  
or without the school logo. 

When Turning Point is communicated at the system-level, the following logo is to be used:

Turning Point

Turning Point

Name of School Here - 18pt. 04A0

Turning Point

Name of School Here - 18pt. 04A0

Turning Point

Name of School Here - 18pt. 04A0

Turning Point

Name of School Here - 18pt. 04A0

Turning Point

Name of School Here - 18pt. 04A0

Turning Point

Name of School Here - 18pt. 04A0

Dunnville Secondary School
110 Helena Street,
Dunnville, Ontario

Turning Point

Name of School Here - 18pt. 04A0

Turning Point

Name of School Here - 18pt. 04A0

Turning Point

Name of School Here - 18pt. 04A0
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Designing a School Logo:

If you are revitalizing an old logo or creating a new one, here are some helpful tips that can help get you started:

A school logo is designed to establish the credibility and visibility of an educational establishment. It is the visual 
representation of a school that conveys the academic principles and ideology of the school. In fact, school logos are 
considered the important graphical elements when it comes to building a highly reliable image. Therefore, it is very 
important that the logo design should be impressive and appealing to the students and parents.

A good school logo design will serve as the basic foundation that gives a sense of pride to the students, parents and 
teachers, while conveying the actual message and perspective of an educational establishment.

When designing a school logo, schools should engage their staff and school community by consulting with students, 
parents and the community.

Given below are some significant factors that must be kept in mind when designing school logos:

Choose appealing colours:

Colours can play a significant role in making a school logo design attractive and persuasive. A good school logo design 
with the right colour combination will easily instill a welcoming feeling and even help to persuade parents to choose 
your school for their children.

Opt for relevant and appropriate language, icons and symbols:

Another important consideration while designing school logos is to choose relevant and appropriate language and 
images. An appropriate image can make it easy for people to distinguish your school from others.

Select simple fonts:

Consider using bold and simple fonts to enhance the other features of a school logo. The right choice of fonts can 
engage viewers to remember and recognize the name of your education establishment, while increasing the school’s 
credibility and image.

Help is available 

Contact Grand Erie’s Graphic Designer / Website Coordinator at extension 281251 for guidance with school logo design 
or to convert your new or revitalized school logo into an electronic format suitable for different uses at the Board.

School Crests vs. School Logos:

School Crest: a crest is a traditional symbol to represent a school and its academic goals. Typically, the crest is 
the formal or traditional representation of a school and is used during formal events such as commencements or 
displayed in a prominent location in the school. A school crest may include school colours, animal or figure mascots as 
well as a school motto, all composed in the shape of a crest.

School Logo: a graphic mark or emblem used to aid and promote instant public recognition. Logos can either be 
strictly graphic and should include the name of the organization. School logos may include varying colours, shapes, or 
mascots relating to the school.

School Logos
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Certificate of Trademark
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Certificate of Trademark



349 Erie Avenue, Brantford, Ont., N3T 5V3

Telephone: 519-756-6301 | Toll Free: 1-888-548-8878

Email: info@granderie.ca

granderie.ca

Follow and join the conversation @GEDSB on Twitter and Facebook.
@granderiedsb on Instagram.

https://granderie.ca
mailto:info@granderie.ca



